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WELCOME

PORTFOLIO INCLUCES

Gayvin Powers is a Red Bull disguised as apple pie with 15+ years in copywriting, brand marketing,

publication (print and online), and developmental editing. She’s written for the
and

is the embodiment of being excited, focused, and creative. Professionally, she excels in collaborative
environments working as a team and individually.

p——— e T

PORTFOLIO | WELCOME |



GAYVIN POWERS

COPYWRITER & DIGITAL BRAND MARKETER

“Life is either a daring adventure or nothing!” The quote by Hellen Keller sums up Gayvin’s approach to
life and work. She has an unquenchable energy for story, writing, and marketing. You’ll find her focused
and always seeking the sweet spot where meaning, engagement, and entertainment come together for
readers. While Gayvin spent many years building her own brands in fashion and publication, both online

and in print, Gayvin continues to write copy and books, coach writers, and help entrepreneurs on a
weekly basis.

She enjoys collaborating with others and watching a brand and its voice come alive. She’s revamped
existing brands and matched other brands’ marketing guidelines through copywriting and design. She’s
most effective working individually and with a team in creative environments that thrive on innovation,
professionalism, and inspiration.



Over fifteen years implementing creative solutions and copy for businesses and individual brands. Gayvin
specializes in holistic written, verbal, and visual communication, echoing the brand voice throughout all
three. The chart highlights her skills, programs, and certifications that she regularly uses.

90% 90% 90% 80% 75%
COPYWRITING  DEVELOPMENTAL DIGITAL MEDIA BRAND GRAPHIC
EDITING MARKETING DESIGN
SKILLS

90% 80% 5%
INDESIGN PHOTOSHOP ADOBE GOOGLE 1 DEDMAN
CREATIVE SUITE LEADERSHIP
PROGRAMS CERTIFICATIONS
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SKILLS

» Copywriting * Digital Copywriting

» Brand Voice » Short- & Long-Form

* Fiction & Nonfiction * Developmental Editing

* Presentations & Proposals * Brand Development

* Managing Executives, Staff, * Ecommerce

& Contractors * Digital Marketing

* Project Management » Written & Verbal Communication

* Leadership * Integrity

* Creative * Detail-Oriented

* Proactive * Visual, Verbal, Conceptual
» Teamwork * Solution-Oriented

* Dependable * Cross-Functional Teams

« Strategy-Based * Relationship Building

* Conflict Resolution * Flexible

» Adobe Creative Suite *« SEO * Graphic Design
* InDesign * Newsletters * Excel
* Photoshop * Email « HTML
* Microsoft Apps » Customer Relationship * AdWords
» Keynote, PowerPoint, Google Management * WordPress
Slides * Film & Video A\

» Website & Social Media » KeyWords
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PROJECT |

THE WANDERING EPICUREAN
SANDHILLS COMMUNITY COLLEGE

A high end event designed to cultivate donors and engage the com-
munity in the culinary department. A part of the launch team, Gayvin
headed up marketing. The marketing strategy was a feast for the
eyes and senses, playing upon the anticipation of the invitation only
event that came around once per year. Salut!




/6 \WANDERING “A FEAST

SRICURSEE -: FOR THE SENSES.

ROLE
Brand Strategist, Copywriter, Graphic Designer

CLIENT
Sandhills Community College

AUDIENCE
High end donors (limited)

PROGRAMS
InDesign, Photoshop, Adobe Creative Suite, Word

ASSETS
Look book, programs, cookbooks, signage, all event collateral

ACHIEVEMENTS

» Creation of 100% of copywriting and design on 300+ pieces
of marketing material

» Published two programs (52+ pages each), thank you cook-
books (40+ pages each), and a pre-launch invitation look
book (19 pages)

» Sourced 10,000+ and edited 4,000+ images

* Managed 30+ staff, volunteers, and contractors

» Sold out 100% before event due to marketing look book

* Increased size of guest attendence by 20% due to demand

Program from the event, above



CAMPAIGN

The
Wandering
Epicurean

An exclusive
culinary
event,
targeting
high-end
supporters at
SCC.

COPrY CALL TO
SCARCITY WRITING KEY WORD ACTION

Invitation
only. Limited
space.
Secretive --
only people
who were
invited knew
about the
event.

AVATAR

60+ yo. foodie.
Male/Female.
Grandparent.
College
educated.
Makes $150K+
year. Invests.
Diverse $
porfolio.

Wine drinker.
On boards.
Donates 20k+
year.

Wrote on brand
for 300+ pieces
of marketing,
including:

* Letters

* Booklets

* Scripts

* Videos

* Emails

* Programs

USP

(UNIQUE SELLING
POSITION)

Through
copywriting
and brand
marketing,

| engaged
donors for
an exclusive,
sold out
culinary
event.

* One-of-a-
kind

* Invitation
only

* Culinary
* Epicurean
* Foodie

» Gastro

* Feast for
the senses
» Savory

* Elegant

» Exclusive

Frustration,

disappointment.

Need to help

next generation

through
education--
each person
has shown

excitement and/

or support for
food.

Call to action

on campaign:

* invitation

* look book

* hand-
signed letter
addressed to
each guest

CAMPAIGN MARKETING ANALYSIS

PAIN POINT FEATURE BENEFITS HOOK

Exclusive Experience A Feast for the
access a one-of-a- Senses. Wander
to gastro kind culinary through a kitchen
eventin a event while with exquisite
community giving food for a sensory
limited to back to the experience. Look
culinary community. book of savory
options. food and wine
sent with invitation
to increase
anticipation.

RESULTS

* 100% sold out prior to public announcement of
event

» 20% additional attendees added to event after
announcement

» Second event was sold out, due to guests desiring
to secure a spot the following year, prior to the close
of the first event

* 100% of attendess were thanked with
commemorative cookbook and recipes from the
event

* Increased the size of the event by 60% the second
year, which sold out prior to the event
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CREMA CATALANA - Spanish egg custard
with briiléed sugar (GF, VEG)

MARCONA ALMOND ICE CREAM with
caramel nn-rf_ﬁ:.‘:}' cilrus ﬂ: H I‘*Eﬂ:}

TORTA de SANTIAGO - Almond lemon cake
with whipped ganache (VEG)

SANDMAN PORT FIGS with goat cheese and
sugar crusted puff (VEG)

TRAMTIONAL CHURROS with
chocolate shooters (VEG)

ASSORTED NOUGAT & TORRONE (GFE VEG)

LOOK BOOK
A pre-event campaign look book was sent out with invitations
and heightened the anticipation of a new, exclusive high end
event. The image, left, is one page from the teaser book.

Sample page from pre-event campaign look book on left.

COPYWRITING
Wrote copy for marketing purposes and print and online collat-
eral for publications, programs, social media, and event. On the
next page is a sample of cross-departmental copy.

BRAND DEVELOPMENT
Collaborated with the culinary depart. to invent the brand from
scratch, including the name, tone, voice, style, brand kit, and
exclusive launch. The event of the year!

MARKETING
All of the strategic planning and marketing came together
visually and through writing to achieve a cohesive brand tone of
luxury and culinary discovery.


https://gayvinpowers.com/wp-content/uploads/2021/08/2016-THANK-YOU-COOKBOOK-2.1.pdf
https://gayvinpowers.com/wp-content/uploads/2021/08/2016-PROGRAM-WAUNDERING-EPICUREAN-1.pdf
https://gayvinpowers.com/wp-content/uploads/2021/08/FINAL-CULINARY-EVENT-INVITATION-5-1.pdf

“OUR FRIEND FLIES ALL OVER THE COUNTRY FOR THESE KIND OF EVENTS.
HE SAID THIS ONE WAS THE BEST. HE’'S COMING AGAIN NEXT YEAR.”

- Charlie Eichhorn, Sandhills Community College, Board Member

From the event by
campaign board

member Indulge with us as you experience a journey of the senses, where
food, wine, music, and atmosphere crescendo into an epicurean
adventure. Roam through our commercial kitchen and bakery,

Welcome to our kitchen.

HIGHLIGHTS meet the students, and mingle with fellow foodies as you sample
Wrote letter for Chef innovative flavors and combinations designed to heighten your
Fiona based upon culinary experience.

bullet ideas

The evening is truly a collaboration, a combined labor of love for
our beloved Baking & Pastry, Culinary, and Hospitality programs
KEYWORDS working in partnership with the Sandhills Community College
Foundation. The event is a reflection of the curriculum, and

EpICU rean we're ever mindful of our intent to provide students real-world
Foodies experiences that prepare them for what lies beyond our doors at
Culin ary Sandhills. We are happy you could join us tonight and experience
Baking & Pastry first-hand our passion for what we do.

HOSpltallty A special thanks to our Foundation hosts Lin Hilton and Charlie
Feast for the senses Eichhorn for their support and the many other valuable people

who made tonight possible. With all of their insight and love of our
department, we are able to offer you a truly memorable evening.

MESSAGE
Gratitude Thank you for being a part of our culinary celebration. Your

. attendance and support tonight directly enhance and maintain
Excitement our dynamic programs, ensuring we have the tools and resources
Culinary Adventure to continue supporting our students and producing exceptional

graduates.

Thank You for Being Our Guest,

Tona
Chef Fiona McKenzie
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PROJECT 2

EVE'S APPLES LINGERIE
PRINT & DIGITAL COPYWRITING & CAMPAIGN

For two years, Gayvin was the number one blogger for women'’s lingerie, earning her an interview in
Cosmopolitan magazine. She wrote digital copy for blogs, products, emails, correspondence, interviews,
videos, and marketing material while targeting customers pain points.

Resulted in 600+ blog posts published on women’s fashion, health, lifestyle, and beauty

Wrote how-to instructions and a 20-page document filled with answers to common bra issues

Gained 10,000+ email addresses/followers through the online bra questionnaire that pulled 5 pages of answers/
solutions for their unique issues

Developed a revolutionary online bra fitting for women




CAMPAIGN AVATAR

Eve’s Apples
Lingerie

Online Bra
Consultation
for
EvesApples
Lingerie.com.

SCARCITY

For NOW,
anyone can
try it online.
Campaign
used as

a lead
magnet to
gather email
addresses
and future
customers.

Small busted
women. Married
with children.
30-50 years
old. $60,000+
annual income.
College
educated.
Healthy
lifestyle.

COPY

WRITING

Wrote on brand
for 600+ pieces
of marketing,
including:

* Blogs

* Website

* Videos

* Emails

* Newsletters

» How-to print
and digital
material

USP

(UNIQUE SELLING
POSITION)

Through
copywriting
and brand
marketing,

| helped
women find
their true bra
size online.

CALLTO
KEY WORD ACTION RESULTS

* Online bra
fitting

» Confidence
* Small-
busted

* Petite

* Small bra

* Custom bra
consultation
* Private

* Free Bra
Consultation

Low self-esteem
increased

due to
misinformation,
society and lack
of knowledge.

Call to action
on campaign:

* landing pages
* blog posts
* newsletters

CAMPAIGN MARKETING ANALYSIS

PAIN POINT FEATURE BENEFITS HOOK

Free, private Help women Online bra fitting
online bra get correct for small-busted
consultation bra size and petite women.
to help in privacy

women find of home

their correct and feel

bra size. supported.

* 10,000+ clients tested the online bra fitting form

in 2 years, leading to 10,000+ email addresses
gathered for marketing

* Brand profile increased, leading to interview with
Cosmopolitan magazine

* Larger brands (True & Co and HerRoom.com) tried
to replicate the brand copywriting, images and online
fitting, but were unable to understand fitting

* Increased customer’s knowledge of sizing

* Increased brand trust, awareness, and profile

» Revealed customer buying habits and future needs
* Reduced returns by 30%

PORTFOLIO | PROJECT 2 |



SHORT FORM - 502 WORDS

One-of-a-Kind Online Bra Fitting
Never Seen Before “Custom Bra Consultation” for Women with Immeidate Results

Did you know most petite and small-busted women can’t get a bra size by using the traditional bra measuring system? According to “Eve”
of Eve’s Apples Lingerie — The Small Bra Specialists, traditional bra fitting systems don’t work for women with smaller breasts.

“‘Most bra-measurement systems don’t take into account breast shape, tissue, and placement on the chest,” says Eve. “So women with petite
and small breasts often guess their bra size and end up wearing ill-fitting bras with cups that are too small and bands too big.”

“Custom Bra Consultation”

The Custom Bra Consultation (www.evesappleslingerie.com/online-bra-consultation) is a direct result of Eve’s Apples’ “Size Up the Web”
Campaign, launched to help petite-busted women find their true bra size. “The response was overwhelming,” says Eve. “Within a couple of
months, | couldn’t keep up with the countless requests for bra fittings.”

The answer? To create an online system that takes the specialized methods that Eve does during her personalized, online fittings (individual
breast measurements, breast placement, breast tissue and bra issues) and give these customized responses it to as many women as
possible.

The result? A FREE, online bra fitting tool that provides a 1 — 5 page report that is customized for each woman that fills out the form.
“l wish | had my custom bra consultation growing up.” says Eve. “It takes the guess work out of finding a bra size. And it helps women
understand why they’ve been having specific issues with getting a good fit all these years.”

After taking the Eve’s Apples’ Custom Bra Consultation, Jennifer S., a customer replied, “I had no idea | should be wearing a 32C! I've been
wearing a 36B (believed | actually was a 36A!!) since high school.” Regarding the online process, she writes, “The online consultation benefit
is the BEST. For years, I've been planning to go to some high-end department store to be fitted and to learn my true bra size. With a job, two
kids, and the chaos of life in general, I've just never found the time -- and quite honestly, I've felt a little silly and self-conscious about bearing
my tiny little apples!”

With over 1,000 customers taking trying the fitting within two months, Eve’s Apples Lingerie believes the Custom Bra Consultation will achieve
positive results for women, including:

. Providing personalized and immediate results for FREE

. Increasing the number of women who get fitted professionally by offering an at-home solution
. Empowering women to understand and appreciate their bodies

. Help women shop for their correct bra size

By lending her personal expertise to the bra fitting process, Eve is taking great strides towards making Eve’s Apples Lingerie the most
personalized, intimate lingerie shopping experience for women available. For now, women can take advantage of Eve’s personal consultation
at: www.evesappleslingerie.com/online-bra-consultation. (Despite success, EvesApples closed due to the owner having a career change.)



PROJECT 3

FREELANCE COPYWRITING & BRAND MARKETING
PRINT & DIGITAL

Since 2011, Gayvin pitched and wrote copy for magazines, websites, blogs, and marketing material.
Collaborated with publications to produce branded copy that met organizational standards and engaged readers.
Included as well as feature-length scripts and novels.
Specializing in fiction, creative non-fiction, campaigns, and targeted marketing materials.

+ Resulted in 60+ published magazine articles and continued relationships with publishers
+ Specializes in narrative storytelling that evokes emotion and/or connection with reader
» Over 600 blog posts on women'’s fashion, resulting in a feature in Cosmopolitan magazine.
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‘A WRITER WHO DIVES INTO
EVERY ASSIGNMENT WITH A
CREATIVITY AND ENERGY YOU
SIMPLY CANNOT TEACH.”

“I find her (Gayvin) not only to be a person of
uncommon grace and infectious enthusiasm
but a writer who dives into every assignment
with a creativity and energy you simply cannot
teach — something all fine writers are born with.
Her versatility and ability to tell a great story on
deadlines and short notice makes Gayvin a true
stalwart of the craft, someone we’'ve come to
count on at our magazines.”

Jim Dodson, NY Times Best Selling
Author of Son of the Game and Editor for

PineStraw magazine, Southern Pines, NC




SELECTED ARTICLE

ROLE
Copywriter

CLIENT
PineStraw Magazine
Award-winning lifestyle magazine

AUDIENCE
38K residents and surrounding area of Moore County, NC

PROGRAMS
Word

AVATAR
40+ yo, arts, entertainment, lifestyle, relationships

COPYWRITER FORMAT
Print, digital, short form, 750 words.

Mark Twain and Me

A fascinating seat at the table Wﬁfﬁ r
NP j{g

PineStraw Magazine, August, 2019

“‘Mark Twain & Me” was printed on the coveted last page. A creative non-
fiction, it retells the time when Gayvin ate dinner with Mark Twain and the
unexpected turn of events that transpired.

By Gayvin Powers

As far as American writers go, Mark Twain is as iconic as Halley’s comet. That's why |
jumped faster than Huckleberry Finn onto a river raft when given the opportunity to have
dinner with this immortal being.

Now, | know that Mark Twain isn’t immortal. However, he certainly has been eternal for
over a century due to his writing and for 63 years after that, thanks to Hal Holbrook, who
created the touring show “Mark Twain Tonight!” before he hung up his white suit for good
in 2017.

When | was an aspiring writer in my 20s and madly in love, my boyfriend was putting on

“Mark Twain Tonight!” at Stanford University. From the moment Hal sauntered across the
stage, | didn’t see him, | saw Twain. | was captivated as Twain came back to life with his

white handlebar mustache and stylistic speech, monologuing about subjects of race and
equality.

After the performance, a private dining table was set for us with a single yellow rose on it.

PORTFOLIO | PROJECT 3 |



Mark Twain & Me (con’t)

“Like my grandfather’s roses,” | thought, waiting for Hal to de-Twain
himself. Throughout my life, my grandfather gave me roses from his
garden when they were in season. When Hal arrived, he was looking like
himself again and accompanied by a bald man with a serious face.

They were clearly not expecting company. Our first interactions could be
described as excited on my part, and reserved and guarded on theirs.

Hal’s eyes looked tired, and | couldn’t blame him. He'd just given his Tony
award-winning performance under the hot lights for two hours. The most
relaxing thing he did on stage was sit in a winged back chair and smoke a
cigar — he probably wanted more of that and a glass of whiskey. Instead,
he got a plucky Gen-X-er who looked like apple pie but was more like a
Red Bull.

| introduced myself. Hal was courteous while the short man grumbled his
name.

“That’'s my manager,” Hal said. They were quite a pair: Hal was tall with
mischievous, curious eyes, and his manager was like a stout boxer.

The four of us ate steak and potatoes while Hal and | talked between
bites. | wondered if he had been to the Clifford Powers’ grandchild
training academy because every time | asked him a question, he asked
one back. Growing up, | was accustomed to talking with my grandfather,
which was more like an interview. Hal was just shy of achieving this level
of interrogation.

“You enjoyed the show?” he asked me.

“It was amazing! How did you come up with the idea to perform Mark
Twain?” | asked. He took a bite, letting the question hang in the air. “Did
you write it too?” | added.

“Do your parents live near here?” he replied.

“No. My mother passed away a few years ago,” | said, fluttering my
eyelashes to force the tears back down. “And I'm closer with my
grandfather than my dad.”

‘I was an actor,” he said, giving me the version that one gives a

| PORTFOLIO | PROJECT 3

youngster. “l wanted to act. Making the show let me to do that.”

| found out later that Hal had invented his celebrated performance out of necessity.
He was out of work, his wife had postpartum depression, his parents were gone, and
he was alone. Prior to “Mark Twain Tonight!” he had never read any of Twain’s books.
His manager recommended he create the one-man show, and Hal did it to feed his
family.

Later he asked, “Did you know, Mark Twain created the Angel Fish and Aquarium
Club for girls after his wife and daughter died?”

| had no idea. Hal clearly admired Twain. He shared how Samuel Clemens, Twain’s
real name, went on tour when his fortune ran dry — even though he hated touring.

“So, both of you were on the road, leading similar lives,” | said.

“In a way.”

With the last of the créme brdlée devoured, Hal said, “You should take the rose.”
“Thank you,” | said. “I think you should have it.” He looked puzzled. “Then you can
take it home to your wife, and she’ll know that you thought of her while you were on

the road.”

As if seeing me for the first time, his eyes softened as he said, “Why, thank you. I'll do
that.”

He put the flower in his lapel.

“Gayvin, what do you want to do?” Hal asked me.

‘I want to be a writer.”

“Then you need to write. Write your own material. Don’t wait for someone else.”

With that, he gave me a hug goodbye, and for a brief moment | felt like one of Twain’s
Angel Fish. PS

Gayvin Powers is author of The Adventure of lona Fay series and writing coach at
Soul Sisters Write. She can be reached at hello@gayvinpowers.com.



SELECTED ARTICLE

“A LATER IN LIFE COUPLE FIND
A SECOND HOME IN YOGA.”

ROLE
Copywriter

CLIENT
OutReachNC Magazine

AUDIENCE
14K residents and surrounding area of Moore County, NC

PROGRAMS
Word

AVATAR
55+ yo, health, wellness, lifestyle, relationships

COPYWRITER FORMAT
Print, digital, long form, 2,000 words.

Ehrw'heim'theme because my heart
E q ..- : I-I . n

« Thieriek Gt

HEALTH & WELLNESS ARTICLE
OutReachNC Magazine, March, 2015

“Conscious Coupling” embodies the brand’s focus on
health, lifestyle, and relationships. Interviewed three
people and honored an interviewee who died one week
after publication.
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https://gpdivi.wpengine.com/wp-content/uploads/2019/06/CONSCIOUS-COUPLING-gayvin-powers.pdf
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Conscious Coupling
Q gzﬁe-ﬁp—@@ %&Ma;mj&nw mfyd‘i?w

by Gayvin Powers | Photography by Amy Young

I et beer saainl dhat couples whio play tugetbor, stay
logether. Sharimg a cnmon inboresl, werking togelher,
improwing ealh, welliess and appearance can bring
cgiipies chixier. There & alse something o be said for
havieg an sccouniability pariner who bas your best
imterest gl beart. [t cam be chdlenging when your
spouse b your sccoentability paruer; however, 1he best
coipies flmd & way to play upos what wodks,

Fod Theresa aisd r'|.|||:| 'iiq;-ln.ra.l;l"l.i.p.ing. H.'lp;l:lhn
end I:H,-.iu.; i'u;h‘l.:l:ll.} leas Become o habii tual hes hluux]t
thens closey logelhes, Theresa shares (hat ome of
the aspects aha loves sl fedin s that, “folia and |
have, o Jdilforee a5 we are, e same vahee syt In
diissgroomenis, thene B nevor a spark of disconpecL
And we still inspire cach other with mow ideas.
thisaghts or Boms on sur bucket lists.”

Adber all, Johin ingpsired Theresa io go (o a hot air
balboon, thus crossing it off him bucket lis. Theresa
wiis terriby alraid ot fist. Mowever, Jobn’s zest for life,
seadch for knoealodye and adveniuee rebbed off on
hee. Onge she gob over the fear of ihe balloen ride, she
wiis ey lerated, _Il,ﬂu.hl"_ et now sbes Itul.l'p iy el Tt
el liceinee,

I‘:'qu-ll'-r. Jostaiy aprpreciales Thecsesa i iang o the
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chalicisge, saving s he belleves one of the reasons the
marriage works is Usal “we share so many of the same
intersts. s willing to tabe ol oo ainy of my -
brained schemies and asdventuses.”

This En't the Dest (bme OedrpachiMNC has Enterviewed
the Gagans, They wene one of GufreachCYs s,
comples festured in the March, 2000 isue sbowt fohn
revenvesing from |Bness efter changing bis die w
wepetarian What readers didifl Kmow was al il i,
Themsa and he wete mewly wed ihiree yeass carlier.
‘That's gight. The Gagass had 2 Lier in Bk inarviage
theal was uneapeoicd aned wrmed out to e a Woesing o
LAY WayE.

She's gratelal for e lile, lowe and besacais Joln
trougiit to the relationship, including honoring that be
was a widew from a long, happy marriage with his fisg
wife that prosduccd twe braatiful childmes, Al of thas,
plus his adventuze koegs the relationship srong, “He's
sl eager 1o be 2 bearrer,” says Thevesa. "He still bearms
languapes amd picks up new boods 1o resd. HS very
ull:lqululh.'

lia pewemnl VEars, felien haad @ imteres in YnEa sl
Ihn.n.'ﬂd Thicicsa would make a Rret iewluglig, Frai
Theresa, yoe becama o welcomeed activity that she

enijoyed and, in retars, shared with ber hiighard.

Eahin welcnmed the new practice, Orver thee years, all
of this excitement and adventare have come at a price.
Years of ignoring injuries and geiting odder had turned a
apte dimple irilation inls a very painful situation. Az a
!.'pm:i.a.'l forces retises, lnlm hizd a series of allments that
have bothered him over the years. |0 Seplember of 2014,
wiith the engaus agziticidl ol Theeresa, le staried i.l[u,l'il.i:!&
yoga maore regularly to help with his shoulder that be
conbl barely move. In wantieg to avedd surgery. John
was open o other possibilities. Yoga seemed & good £t

Spon afler starting yoga, Johin nticed increased
mobility in ks shonlder. As of January 2015, he stales
that his shoulder rrml:-.ll!l.'lr 15 almost healed with very
Litthe paim befi.

Many eouples whea start a Brabhy practice together
end up becoming closer becawse of it The increased
activity, invalvement and interesis lave dreagihened the
Gagans’ relatbonship. Theresa sums up bher adventurssus
hife with john I:-].' saying, “I knew hie was the one becaase
my heearl knew it found & home!”
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ROLE
Copywriter

CLIENT
OutReachNC Magazine

AUDIENCE
14K residents and surrounding area of Moore County, NC

PROGRAMS
Word

AVATAR
55+ yo, health, wellness, lifestyle, relationships

COPYWRITER
FORMAT

Print, digital,
long form,

300 words.

21 | PORTEOLIO | PROJECT 3
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Enown a5 the exercue where pnu':-]r. “taks & two-hoar nap while geiting
n..nl,l;:d.' restorative yoga has a kot nd'hulmg_ properties for people
whilc thoy mge amd those who arc recowering from infury. Dawn Awent, an
Insdriscior of Cood Asana in Southern Pines, shores with each ol her classes
that during this type of yoga, all the instmoctnrs are there 1o provide care far
the participanis

It's ned surprising that ity s relaxing, considering that restorative yoga
balances the nervous aystem back toa r.lln..":rrrlpllhﬂj: state. When pmpl:
are kn ﬁg_ht url':lig'l'rl {like combat veterani), the ITTﬂPI!hElil: BErVIUs sysiem
b it woek. OWer prodonjged perbodi of tme, [ cin wieak havoe on Use body.
ﬁ].n:.pl: positions thist activate the parasympathetic nervous system can
bakamce the body and gl | b a state of elaxation.

Aveni, who assists the Gagans In their practice, highlights pome of the
bealih beneflis fo F-up]g over 5 wha atiend a sewiarative yoga clani,

How many poses are done In the two boors?

Six 1o eght poses are held A cougle invtructon walk around the roomm
p:giq-lh'l.a and missaging the students while studemnts are in the youga
positions, It helps the shudents relax.

Why s restorative yoga beneficial?
It relieves the tension from the I:.'I:I!IFlldhﬂJl: DETVOUS FTsiEm 'h:i.nE: activated

and relexes the body:

What are the beneflis to peoaple over 508

It's an exsy class 1o become familtar, especially in the cool environment so
people doalt have o be concernied aboul the heal. People over 50 hiave been
beating up their bodies for a long time and restorative yoga i benedicial for
that,

What ks the taloe-sway from restoralive yogal
There ase AT, There i3 balamce. 18 ;r:!l: & Iu‘Jl.v.'l.'rr-uJ You'll aotlce for

the next few days that you'll sleep better and have higher energy bevels,

What do yoo love most aboat restarative yoga?

I know how | feel afier a massage. I'mi floating. The weight is lifted off my
shroaibders, everything is right with the warld. When [ see people leive, they
kave that same look on their faces

What was the best cornment you heard from o stodent?
I overbiead & busband tell s wife, ©1 cant belleve Ui luwven't iold me about
this. [ts like adult nap time.



“l HAVE RECEIVED SO MANY COMPLIMENTS
FROM CLIENTS AND PEERS!”

helping me with branding and advertising for
my new business. | presented her with my
vision and she was able to create business
and information cards that were not only
beautiful but informative. | have received so
many compliments from clients and peers!”

- Kim Gray Hedge

ROLE
Brand Developer, Graphic Designer

AUDIENCE
Clients seeking to heal from grief

ASSETS i
Brand kit, logo, business and information cards
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CLIENT
Kim Gray Hedge, MSW, LCSE, RYT, therapist, yoga teacher

PROGRAMS
InDesign, Photoshop

DESIGN
Image on this page was the brand inspiration
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THANK YOU

FOR VIEWING
MY PORFOLI



JTAKE THE
NEXT STEP

CONTACT ME TO WORK TOGETHER



https://gayvinpowers.com/contact/

